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RETAIL GALLERY



MAPIC curated for you an exhibition of 

handpicked retail, leisure and food brands 

looking for cross-border expansion, with a 

focus on France, Italy, Germany, the UK and 

Spain.

Walk along our Retail Gallery to discover 

which promising brands are planning to 

expand in your country for the first time and 

reach out to them before everyone else.

%Arabica
# France  # Germany  # Portugal  # Netherlands

Fatphill’s
# Germany  # UK  # Netherlands

Dune London
# France  # Netherlands  # UK  # Belgium

New balance
# France  # Germany  # Spain  # Italy  # UK

Palais des thés
# Italy  # Spain  # Switzerland  # Poland  # Finland

CBD.fr
# Italy  # Spain  # Germany  # Czech Republic

DJ lab
# France  # Switzerland  # Italy  # Romania

Fauchon
# Europe  # Americas

Foot Korner
# Germany  # Spain  # Italy

Levent Borek
# Germany  # UK # Belgium   # Netehrlands   # Austria

Lucid Motors
# France  # Germany  # Danemark  # UK  # Benelux

Pdpaola
# Italy  # France  # Spain  # Germany
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A NEW RETAIL GALLERY AT MAPIC 2024
Discover fastest growing brands set for cross border expansion

FATPHILL’S
With 20 years of experience in gourmet restaurants 
combined into the perfect gourmet menu, Fat Phill’s 
is the ultimate destination for the juiciest and most 
delicious burgers in town. Fat Phill’s brings together 
a wealth of experience and a deep love for food. 
All dishes are prepared with passion and are super 
delicious.

% ARABICA
% Arabica Coffee Roaster & Farm is a standout 
brand in the coffee industry, celebrated for its 
unique offerings and innovative business model. The 
company’s logo, featuring the % symbol, represents 
the coffee cherries on the branch, a nod to its deep 
roots in coffee cultivation.

DUNE
Dune London was born, starting out as a small 
concession store on London’s iconic Oxford Street. 
The dream was simple: to create a brand of affordable 
luxury footwear and accessories. From day one, 
Daniel, the founder, understood the importance of a 
perfect pair of shoes for every occasion, and it is with 
this ethos that the brand has built its reputation and 
expanded.

as of 01/10/24

LUCID
Lucid is a pioneering force in sustainable mobility, 
known for pushing the limits of performance while 
prioritizing environmental responsibility. Established 
with a commitment to innovation, Lucid vehicles 
integrate impressive range, high performance, and 
luxurious comfort. This dedication to efficiency 
underscores their mission to redefine automotive 
standards with a focus on sustainable technology.

NEW BALANCE
New Balance is an iconic American brand of 
athletic footwear and sports apparel, founded in 
1906 in Boston, Massachusetts. For over a century, 
New Balance has distinguished itself through its 
commitment to quality, innovation, and performance, 
becoming a global leader in the sports equipment 
and apparel sector for men, women, and children.

PALAIS DES THÉS
Palais des Thés is a French luxury tea brand founded 
in 1986 by François-Xavier Delmas. Since its inception, 
the brand has established itself as a key player in the 
world of tea, offering a refined sensory experience 
and an exceptional selection of high-quality teas.
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Discover fastest growing brands set for cross border expansion

DJ LAB
DJ Lab provides complete autonomy and accessibility 
for DJs, allowing them to book and use studios at 
any time. The DJ industry is rapidly expanding, with 
a growing demand for high-quality, flexible studio 
spaces, professional gear for recording, shooting 
videos, training, or simply having fun.

CBD.FR
CBD.fr is a leading brand in the CBD industry, 
committed to offering high-quality products and 
exceptional customer service, and contributing to the 
growth of the CBD market.

FAUCHON
The FAUCHON Group embodies the art of French 
living around the world. With over a century of 
contemporary French gastronomic expertise, 
FAUCHON presents its extensive knowledge and 
exacting standards throughout its brand extensions 
including patisserie and gourmet foods, fine dining 
and cafes, boutique shops and retail, five-star 
hospitality in 15 countries. 

as of 01/10/24

FOOT KORNER
“The street dresses the street”. French retailers with 
more than 80 stores in Europe, they are the only brand 
and retailer to consider the new urban generation. 

LEVENT BOREK
Levent Usta, who strived to improve himself through 
the knowledge and experience transferred by his 
father and dedicated himself to developing new 
borek products in the family-owned business founded 
in 1968, became famous for the unique filled borek 
varieties created by him as a borek product.

PDPAOLA
Established in 2015 by siblings Paola and Humbert 
Sasplugas following Paola’s childhood passion for 
jewelry, PDPAOLA has grown from a digitally native 
brand to a brand with a global presence. Our journey 
began with a mission to create jewelry that transcends 
trends and serves as the gateway to a world of self-
expression.


