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GROUPE BEAUMANOIR 	 (FRANCE)
Groupe Beaumanoir is a leading fashion group 
owning brands including Cache Cache, Bonobo, 
Bréal, Morgan, Caroll and La Halle. The group operates 
more than 2,700 points of sale worldwide.

HAZZYS 	 (SOUTH KOREA)
HAZZYS is a fashion and lifestyle brand offering 
contemporary apparel and accessories inspired by 
British casual style. Part of LF Corp, the brand has a 
particularly strong presence in Asian markets.

GIRAUDI GROUP 	 (MONACO)
Giraudi Group is a hospitality and food group known 
for premium restaurant concepts including Beefbar, 
Song Qi, African Queen and several other dining 
brands. Its concepts have expanded in Europe, the 
Middle East, Asia, Africa and the Americas.

GONG CHA 	 (TAIWAN)
Gong Cha is a leading bubble tea chain specializing 
in customizable premium tea-based beverages. The 
brand has expanded to more than 20 countries with 
a strong presence across Asia, Europe, the Americas 
and the Middle East.

GOODNEWS 	 (SPAIN)
GoodNews is a coffee chain combining specialty 
coffee, food-to-go and lifestyle retail in modern urban 
cafés. The brand is entering international markets 
such as Paris, Amsterdam and London through 
flagship cafés, kiosks and franchise partnerships. 

HARIBO 	 (GERMANY)
HARIBO is a confectionery company internationally 
recognized for its gummy candies, alongside a 
wide range of liquorice and marshmallow products. 
Founded in Bonn in 1920, the brand has a global 
presence, with production facilities, subsidiaries 
and distribution networks serving more than 100 
countries.
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JUMPYARD CONCEPTS 	 (SWEDEN)
JumpYard Concepts is a Nordic leisure operator 
developing indoor activity parks combining 
trampolines, climbing, obstacle courses and family 
entertainment.

KARACA 	 (TÜRKIYE)
Karaca is a home and lifestyle brand specializing in 
tableware, cookware, small appliances, home textiles 
and decorative products. The company has expanded 
internationally, with more than 300 stores across 28 
countries.

HUNKEMÖLLER 	 (NETHERLANDS)
Hunkemöller is a lingerie and lifestyle retailer offering 
lingerie, nightwear, swimwear, sportswear and 
accessories. Founded in Amsterdam, the company 
has grown into one of Europe’s leading lingerie 
specialists, with more than 800 stores across 19 
countries. 

IMAX 	 (CANADA)
IMAX is a global entertainment technology company 
specializing in premium cinema experiences through 
its large-format screens. IMAX operates a network 
of more than 1,700 cinema systems across over 80 
countries worldwide.

ISKAYPET 	 (SPAIN)
IskayPet is a leading Iberian pet-care retail group 
operating brands including Kiwoko and Tiendanimal, 
offering pet food, accessories and services such as 
veterinary care and grooming. The group operates an 
extensive network of physical stores.

JARIR BOOKSTORE 	 (SAUDI ARABIA)
Jarir Bookstore is a retail chain specializing in books, 
stationery, office and school supplies, electronics, 
computers and consumer technology. One of 
the Middle East’s leading specialty retailers, Jarir 
operates a large store network across Saudi Arabia 
and other GCC markets.
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MAD PARFUMEUR 	 (TURKEY)
Turkey’s largest family of fragrance experts. With 368 
stores in 81 cities across 7 regions, it offers perfumes, 
room fragrances, candles, hair perfumes, and car air 
fresheners nationwide.

LA BOÎTE AUX ENFANTS 	 (FRANCE)
La Boîte aux Enfants is a family entertainment 
operator specializing in indoor leisure and play 
destinations, with concepts designed primarily for 
children and families. The group has developed a 
network of leisure venues across France.

LE CREUSET 	 (FRANCE)
Le Creuset is a premium cookware and kitchenware 
brand best known for its colorful enameled cast-iron 
products. Founded in 1925, the brand has developed 
a significant global footprint and is sold in more than 
50 countries.

LINDEX 	 (SWITZERLAND)
Lindex is a fashion retailer specializing in affordable 
womenswear, lingerie, childrenswear and baby 
clothing, with a strong focus on sustainability and 
Scandinavian design. The brand operates hundreds 
of stores across the Nordic countries, the Baltics and 
Central Europe.

LISE CHARMEL 	 (FRANCE)
Lise Charmel is a premium lingerie and swimwear 
house known for sophisticated designs, fine fabrics 
and detailed craftsmanship. The brand has developed 
an international network worldwide.

LULULEMON 	 (CANADA)
Lululemon is a premium athletic and lifestyle 
apparel brand specializing in technical clothing and 
accessories for yoga, running, training and everyday 
wear. The company has a strong global retail presence 
and continues to enter new markets, including several 
European countries in 2026.



NOT TO BE MISSED
Discover a selection of brands handpicked by the MAPIC Team

(as of 12 October 2026)

13

NERO GIARDINI 	 (ITALY)
Italian manufacturer crafts footwear, accessories, 
and apparel. Products feature distinctive design and 
quality materials, reflecting Italian style.

MAISONS DU MONDE 	 (FRANCE)
Maisons du Monde is a home furnishings and 
decoration retailer offering furniture, home 
accessories and lifestyle products across a wide range 
of design styles. The company has an established 
European presence.

MARINA HOME 	 (UAE)
Marina Home is a furniture and home décor retailer 
known for its eclectic, contemporary collections 
combining global design influences. The brand has 
expanded beyond the UAE across the Middle East, 
South Asia and other international markets.

MESSIKA 	 (FRANCE)
Messika is a luxury jewelry house renowned for its 
contemporary diamond collections that combine 
high craftsmanship with modern design. The brand 
has expanded internationally across Europe, the 
Middle East, Asia and North America.

MISTER MINIT 	 (BELGIUM)
Mister Minit is an international repair company, 
offering various services from shoe & phone repairs 
to key cutting. They have over 2,000 service shops 
worldwide in over 16 countries. 

MOORER 	 (ITALY)
MooRER is a luxury fashion brand best known 
for premium outerwear, particularly technically 
sophisticated jackets and coats manufactured in Italy. 
The brand has developed an international across 
Europe, Asia and North America.
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NEW BALANCE 	 (USA)
New Balance is an American sportswear company 
founded in Boston, Massachusetts, in 1906. It designs 
and manufactures athletic footwear, apparel, and 
accessories, with products sold worldwide.

NEW YORKER	 (GERMANY)
New Yorker is a fashion retailer offering trend-driven, 
affordable clothing, footwear and accessories for 
young consumers through its brands such as FSBN 
and Amisu. The company operates more than 1,200 
stores across over 45 countries.

O.W.M.	 (SOUTH KOREA)
O.W.M. (Optima Wellness Museum) is a wellness 
and pharmacy retail concept combining traditional 
pharmacy services with personalized health 
consultations, nutritional supplements, K-beauty 
products and interactive wellness experiences. 
The brand is expanding its network of experiential 
pharmacies.

OTERA 	 (FRANCE)
Otera is a fresh produces grocery store, offering locally 
sourced products. They have strong environmental 
and social values. They currently have 14 stores and a 
strong expansion plan. 

PALAIS DES THÉS	 (FRANCE)
Palais des Thés is a premium tea retailer offering an 
extensive selection of single-origin teas, exclusive 
blends, herbal infusions and tea accessories. The 
brand has developed an international presence 
particularly across Europe and North America.

PAUL 	 (FRANCE)
PAUL is a bakery and café brand offering breads, 
pastries, sandwiches, desserts and French-style café 
and restaurant experiences. The family-owned brand 
has developed a major international franchise network 
spanning more than 40 countries across Europe,  
the Middle East, Africa, Asia and the Americas. 
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PETIT BATEAU 	 (FRANCE)
Petit Bateau is a clothing brand with more than  
a century of heritage, particularly known for 
high-quality babywear, childrenswear, underwear 
and iconic cotton basics. The brand has grown 
internationally with a particularly established 
presence across Europe and Asia.

POKE HOUSE 	 (ITALY)
Poke House is a fast-casual restaurant concept 
specializing in customizable poke bowls inspired by 
Hawaiian cuisine and a Californian lifestyle aesthetic. 
The company has expanded beyond Italy into several 
international markets.

POP MART 	 (CHINA)
POP MART is a market-leading IP-based toy company 
and a global champion of designer toy culture. They 
have over 500 stores in 30+ countries and more than 
2,300 ROBOSHOPS. 

POPEYES 	 (USA)
Specializing in Southern fried chicken, Popeyes is a 
multinational fast-food chain with a global network 
of over 5,400 restaurants across 51 countries. 

PRIMARK 	 (IRELAND)
Primark is offering affordable clothing, accessories, 
beauty products and homeware. It operates hundreds 
of stores across Europe and the United States and 
continues to expand into new markets.

PROVALLIANCE 	 (FRANCE)
Provalliance is a leading European hairdressing 
group operating a portfolio of salon and professional 
beauty brands including Franck Provost, Jean Louis 
David, Coiff&Co and Bleu Libellule. The group has 
developed an extensive international network of 
salons and beauty retail locations.
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PUMA 	 (GERMANY)
Puma is a global sportswear company designing 
footwear, apparel and accessories for sport and 
lifestyle. The brand is sold in more than 120 countries.

PVH 	 (USA)
PVH is one of the world’s largest fashion groups 
and the owner of iconic global brands Calvin Klein 
and Tommy Hilfiger, spanning apparel, underwear, 
footwear, accessories and lifestyle categories. The 
group has a major international retail and wholesale 
presence.

RIVIERA 1955 MONTE CARLO 	 (MONACO)
Bespoke celebration cakes, golden viennoiseries, fine 
confections, handcrafted chocolates, each a small 
act of craftsmanship, thoughtfully composed for the 
pleasure of the guest.

SECRET CINEMA 	 (UK)
Secret Cinema is an entertainment company creating 
large-scale immersive experiences based on films, 
television and gaming franchises. It now stages 
productions in multiple international cities through 
partnerships with major entertainment studios. 

SMCP 	 (FRANCE)
SMCP is an accessible-luxury fashion group behind 
Parisian brands Sandro, Maje and Claudie Pierlot, 
offering ready-to-wear, footwear and accessories. The 
group has built an extensive international network.

STAND OIL 	 (SOUTH KOREA)
STAND OIL is a fashion accessories brand best 
known for contemporary handbags characterized by 
minimalist designs, distinctive shapes and accessible 
positioning. The brand is developing its international 
presence, particularly across Asian markets.
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SUPERDRY 	 (UK)
Superdry is a fashion brand known for casualwear 
combining American-inspired graphics, Japanese 
influences and British design, across clothing, 
outerwear and accessories. The brand has developed 
an extensive international footprint. 

SWATCH GROUP 	 (SWITZERLAND)
Swatch Group is the world’s largest watch 
manufacturer, owning brands ranging from Swatch 
and Tissot to Omega, Longines and Breguet. Its retail 
network spans thousands of mono-brand boutiques 
across all major international markets. 

TAPE À L’ŒIL 	 (FRANCE)
The brand offers stylish clothing for babies and 
children up to sixteen. Accessories like hats, gloves, 
and scarves are also available. They have over 300 
stores in a dozen of countries. 

TAPESTRY 	 (USA)
Tapestry is the luxury group behind Coach, Kate 
Spade and Stuart Weitzman. Its brands operate 
thousands of stores across North America, Europe, 
Greater China and Japan. The group continues to 
expand selectively in Asia and Europe.

TEA PALACE 	 (UK)
Tea Palace is a premium tea retailer offering a 
wide selection of loose-leaf teas, infusions and tea-
related accessories. The concept has developed an 
international presence focused on selected European 
and Middle Eastern markets.

TEDI	 (GERMANY)
TEDi is a discount variety retailer offering affordable 
household goods, stationery, toys, party supplies, 
decorations and everyday essentials. The company 
has expanded rapidly across Europe, operating 
thousands of stores in numerous countries, including 
France, Spain, Italy, Poland and Austria.
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TRUSSARDI 	 (ITALY)
Trussardi is a fashion and lifestyle house offering 
ready-to-wear, leather goods, accessories and 
fragrances, combining its heritage with contemporary 
Italian style. The brand has international distribution 
across Europe and selected markets in the Middle 
East and Asia.

TUPS SKIN LOUNGE 	 (SOUTH KOREA)
TUPS Skin Lounge is a premium skincare and beauty 
concept combining professional aesthetic treatments, 
personalized skin analysis, expert consultations and 
high-performance Korean skincare products. The 
brand has expanded internationally with a flagship 
Skin Lounge in Dubai, UAE.

VICTORIA’S SECRET 	 (USA)
Victoria’s Secret is a lingerie, beauty and lifestyle 
brand known worldwide for its lingerie, sleepwear, 
fragrances and body-care products. The brand has a 
broad international presence.

WENDY’S 	 (USA)
Wendy’s was the world’s third-largest hamburger 
fast-food chain. The quick-service chain became 
known for its square beef patties, made from fresh 
beef.

WIBRA 	 (NETHERLANDS)
Wibra is a value retailer offering affordable household 
products, cleaning supplies, clothing, textiles and 
everyday essentials. The chain has developed a 
sizeable store network in the Dutch and Belgian 
markets.


